Mountainview

HEALTH & WELLNESS

This branding manual serves as a guide to maintain consistency and integrity in
representing our brand across all platforms.
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BRAND IDENTITY

Tone:

Our Dbrand voice is
empathetic,
knowledgeable, and
encouraging, aiming to
inspire confidence and
trust in our services.

Mountainview Language: e with

HEALTH & WELLNESS clarity and sincerity,

avoiding jargon and
maintaining a
conversational tone to
connect with our
audience.

BRAND A logo is more than just a visual symbol; it's a reflection of our identity and values.
GUIDELINES At Mountainview, our logo a mountain silhouette embodies the essence of health and wellness. A/\
M

ountainview

HEALTH & WELLNESS

Just as a mountain stands tall and steadfast, our commitment to integrity and holistic well-being is
unwavering. Our logo serves as guiding individuals on their journey towards optimal health and vitality.
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LOGO VARIATIONS

%\ouniainv‘iew Mountainview Mountainview

HEALTH & WELLNESS HEALTH & WELLNESS HEALTH & WELLNESS

Mountainview Mountainview Mountainview

HEALTH & WELLNESS HEALTH & WELLNESS HEALTH & WELLNESS

Follow the logo variations guidelines provided in this manual meticulously to maintain uniformity in brand
Mountainview

HEALTH & WELLNESS

portrayal and messaging.




SECONDARY IDENTIFIERS cuieLines 03

L Ve e

Our secondary identifier, the mountain icon, symbolizes the steadfast integrity of health and wellness that we uphold. A/\

Just as a mountain stands tall and unwavering, we are committed to providing steadfast support and guidance on our
clients' journeys to Health and Wellness.

Mountainview

EALTH & WELLNESS




0 LOGO
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LOGO SYSTEM

e The primary logo consists of the
wordmark "Mountainview Health &

Wellness" in Sofia Pro Semi
typography, a modern and clean

Moumtcunview

e Accompanying the word mark is a H FALT ELLINESS

stylized icon featuring a mountain

silhouette, symbolizing growth,
strength, and new beginnings.
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FONTS
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Sofia Pro Semi Bold Regular, is a
versatiie and modern font that exudes
confidence and professionalism.

With its bold weight and clean lines, it
commands attention and makes a bold
statement.

Whether used for headlines, titles, or
branding materials, Sofia Pro Semi Bold
Regular adds a touch of sophistication and
strength to any design.

lts readability and clarity ensure that your
message is conveyed with clarity and
impact, making it an excellent choice for
both print and digital applications.

BRAND GUIDELINES

TYPOGRAPHY

Sofia Pro Semi Bold Regular

Typogra phy Numeric & Symbols

ABCDEFGHIJKLM
NOPQRSTVWXYZ

abcdefghijklm
nopqrstvwxyz

1234567890
@#S$%&*()



BRAND COLOR I

PRIMARY
#002B5C o

06 #00BCE3 ; SECONDARY

The primary color version of
the logo features dark blue
and refreshing light Dblue,
while the grayscale version
maintains legibility and white
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COLOR PALLETTE

COLOR SYSTEM %
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This allocation ensures that dark blue,
representing stability and professionalism,
dominates the color scheme, followed by light
blue for a refreshing and calming accent. White
serves as a nheutral background to enhance
readability and maintain visual balance.

Adjustments can be made based on specific
design requirements and preferences while
ensuring consistency in brand representation.

BRAND GUIDELINES



INCORRECT USES ocov= 08

STRETCHED LOGO

MOUnfCIII'IVIGW Mountainview
HEALTH & WELLNESS mEALTH S WELRLNESS
ALTERED TYPOGRAPHY
Mountainview Mountainview

HEALTH & WELLNESS HEALTH & WELLNESS

m\ouniainview
EEEEEEEEEEEEEEE
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BRAND IMAGINERY
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In the Mountainview brand manual, we carefully
cultivate a brand imaginary that reflects our core
values of health, wellness, and vitality.

%\ounlul nview
HIALTH & WLLLNLSS

Mountainviey

Through the use of calming colors, along with natural
imagery like mountain silhouettes we create a visual
identity that resonates with our audience.

This brand imaginary extends to commercial uses
across various platforms, including our website, social
media channels, print materials, and advertising
campaigns.

By consistently applying our brand elements, including
logo, colors, and typography, we ensure that our
message of holistic health and well-being is effectively
communicated to our audience, fostering trust and
connection with our brand.

COMMERCIAL USES A/M\ouniainview

HEALTH & WELLNESS
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